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Methodology

The China Sri Lanka Travel Sentiment Survey 2020 provided a
metric of Sri Lanka’ travel potential post COVID-19 for hotels and
tourism stakeholders to proactively address the market recovery
process going forward.

When Conducted
Late	May	in	2020

Who Conducted	
C9	Hotelworks and	DAC	China	Digital	Services

Who Responded	
1057	respondents	in	first	tier	cities	within	China



Would	you	like	to	travel	overseas?

88%	Yes

When	would	you	travel	overseas?

12%	No
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Later

Early	next	year
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Travel	to	Sri	Lanka



35% think	Sri	Lanka	is	a	safe	destination	for	
a	holiday,	while40% have	no	opinion

77%	would	travel	to	Sri	Lanka



What	type	of	holiday	in	Sri	Lanka	interests	you?	



Cheap Expensive Same	as	other	places

55%

28%

17%

What	do	you	think	the	cost	of	a	holiday	
in	Sri	Lanka	would	be?	



Travel	Preference



What	type	of	hotel	do	you	want	to	stay?
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Budget/Economy

3-star

4-star

5-star

What	is	your	preferred	booking	channel?

WeChat

59%

Hotel	Website

4%	

Others2%	

1%

14%

12%

8%	



75% prefer 

independent  travel 

over tour group
49% of the 

respondents are between 

20 to 29 years old



Forward	Outlook



C9	Hotelworks	Company	Limited
9	Lagoon	Road,	Cherngtalay,	Thalang,	Phuket,	83110,	Thailand

(Office	located	at	the	entrance	of	Laguna	Phuket)

T:	+66	76	325	345

www.c9hotelworks.com

info@c9hotelworks.com

Delivering	Asia	Communications	Co.,	Ltd
9/1	Soi Ruamchai 3,	Don	Mueang,	Bangkok	10210,	Thailand

Tel:	+668	9170	9866

www.delivering.asia

dj@deliveringasia.com





How	to	Reach	the	Post	Covid-19	Traveller



Fliggy
• 270 million registered users
• 52% under 30
• Leading independent traveler 

discovery and booking tool
• Hotels can design products and 

pricing – like a shopfront
• End-user direct channel to hotel
• Special recovery packages
• Owned by Alibaba

Alipay
• Biggest international payment 

system for Chinese travelers 
overseas

• Seamless payment 
opportunities for travelers

• Hotels can design on-the-
ground experiences

• Hotels can to upsell activities
• Owned by Alibaba

New Digital Tools



TikTok (Douyin)
• 400 million daily users in China
• Huge growth during Covid-19
• Captures under 30 travelers
• Content fun video platform
• Livestreaming – linked to Taobao 

(like Amazon in China)
• Embed sales links into content 
• Key social media element in new 

travel booking eco-system

New Social Media Channels

Influencers
• TikTok influencers fast 

emerging 
• New engagement channel 

for younger target market
• “Granular” influencers 

growing quickly
• New content drivers to 

new digital discovery and 
booking tools






